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Data is new oil
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Value of data in the different state

)= ==

Potential value

Just Cost

S G
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Isolated
Existing data analytics tools pull from a limited set of
data sources

The Challenge

Unadaptable
Products developed are technology-driven and
difficult to apply into real-life user workflows

“Data Analytics is not Sl

Information presented is not easy to access and

user friendly!” nterpret

focus group findings from our Lego Serious Play workshops
Costly
Fixed pricing structures, high trial and error costs for
existing offerings

theAnswr Limited © All Rights Reserved



What should | do?

Change your mindset to embrace data-driven decision making

Ask the right question = get the usable answer

Be a Smart Decision Maker



How data is collected?
What is behavior reflected
by the data?

How much data per
day/week/month/year?
What is the size of each data?

Volume

Veracity

H

Velocity

How many data types?
. Why is data required to be captured?

What is update frequency?
How much delay?



Different flows in the business




How is data related to your business?

Revenue

Net Profit

Marketing
Cost

Operation
Cost
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First - party data Second - party data Third - party data

Data collected directly Data shared by a trusted Aggregated data from
by the organization source other sources

Image source: Marketop



Data Analysis Perspectives




Different Analytics

First-party/Second-party Data Third-party Data

\ \




CUSTOMER INFORMATION
* Demographic data

* Interests and preferences
* Customer lifetime value

* Propensity to purchase

FINANCIAL DATA
* Customer acquisition I
cost
* Historical pricing
* Price/earnings ratio
* Monthly recurring
revenue

CAMPAIGN
PERFORMANCE

* Churn rate

* Conversion rate

* Engagement rate

* Clickthrough rate

* Bounce rate

CUSTOMER BEHAVIOR
* Transaction history

* Website behavior

* Mobile app usage

* Spending patterns

I CUSTOMER FEEDBACK
* Social media feedback

MARKETING
ANALYTICS

* Chatbot interactions
* Call center notes
* Survey data

MARKET RESEARCH

| * Market forecasts
* Industry benchmarks
* Competitor data

Structured Unstructured

External Internal

I

Qualitative | Quantitative



Know

Web/Mobile App Analytics

Digital Experience Intelligence

Complete, Retroactive, Private-by-Default Experience Data

Capability to search and
index interactions across Log and Analyze Web and Mobile Session Data
digital touchpoints

Complete DX data Quantitative X Qualitative

provides full visibility ik Joutney

Product Analytics — Analytics (DJA) —_— Session Replay

: . Developer * | ' Conversion Session
Making the data SHEtALE Sesuens Tools i it Analysis Recreation  ~croltMaps
gecessinie Quick View Watched Funnel

Alerts Omni Search

* ;
Summary Elements Analysis Heat Maps Click Maps




| Universal . Google
Analytics o Analytics 4

Pageview-driven Events-driven
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Google Analytics Home {%mstcms

Users Sessions Bounce Rate Session Duration Active Users right now O Increase performance by
153 180 55.56% Om 57s promoting campaign
134.2% 123.3% 14.6% 17.2% Blog_GoogleAlVideotoText

1-31 Mar 2022

20.37% of the Blog traffic from

60
Blog_GoogleAlVideotoText. This campaign
performs worse than the others.
Metric This Campaign Other Campaigns
40 in Blog
Avg. Session 00:00:32 00:00:49
Duration
Bounce Rate 54.55% 39.53%
20 No data available
B Gotoreport
0 ( [ r 19 thi ampaign fur tc
01 02 03 04 05 06 07
Apr

Goo Ie Last 7 days = AUDIENCE OVERVIEW ) REAL-TIME REPORT ) MORE INSIGHTS )

. . An a Iyt ICS How do you acquire users? Where are your users? When do your users visit?

Traffic Channel Source/Medium Referrals Sessions by country Users by time of day
12am
50 2% 2am
g
4am
.~ o

40 - 6am
8am
~ 10am

30
12pm
2pm
20 Hong Kong _ 4pm
Taiwan == 6pm
10 8pm

China | "
10pm
0 United States =]
Sun Mon Tue Wed Thu Fri  Sat
01 02 03 04 05 06 07
o4 R0y H O ——
e Organic Search e Direct e Referral Social Other 0% 10% 20% 30% 40% S50% " 5 8 12 15
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Reports snapshot

Real-time

Life cycle

Acquisition

Acquisition overview

User acquisition
Traffic acquisition

Engagement

Engagement overview

Events

Conversions

Pages and screens

Monetisation

Retention

User

Demographics

Tech

Reports snapshot @ ~

Users New users

805 797

Average engagement time (@

Om 40s

$0.00

Total revenue (@

Mar

WHAT ARE YOUR TOP CAMPAIGNS?

Sessions ¥ by
Session default channel grouping ¥

SESSION DEFAULT CHAN._ SESSIONS
Organic Search 769
Direct 121
Unassigned 36
Organic Social 10
Referral 7
Organic Video 1

View traffic acquisition =

03
Apr

Users ¥ by Country

150

100

50

Google

Analytics

USERS IN LAST 30 MINUTES

1

USERS PER MINUTE

A7 Insights

Your Insights will appear here soon.

User activity over time

TOP COUNTRIES USERS
Malaysia 1
View real time —>

COUNTRY USERS
Hong Kong 269
Taiwan 258
United States 143
China 60
Malaysia 23
~ Germany 10
8

Canada

View countries —>

HOW ARE ACTIVE USERS TRENDING?

27

03
Apr

200

600

400

200

In the meantime, you can create new custom insights
to monitor your most important metrics.Learn more

View all insights =

® 30 DAYS

815

® 7 DAYS

404

e 1 DAY

91

Last28 days 11 Mar - 7 Apr 2022 ~

WHERE DO YOUR NEW USERS COME FROM?

@<~ 7

New users by First user default channel grouping v

Direct -

Unassigned I

Organic Social I
Referral

Organic Video

HOW WELL DO YOU RETAIN YOUR USERS?

User activity by cohort
Based on device data only

400

600

View user acquisition =

Week 0 Week1 Week2 Week3 Weekd Week5

All Users

20 Feb - 26 Feb
27 Feb - 5 Mar
6 Mar - 12 Mar Users

0% retention
13 Mar - 19 Mar

o | |

27 Mar - 2 Apr

6 weeks ending Apr 2

100.0% 39% 0.0%

0.0%

20 Feb - 26 Feb + Week 0

0.0% 0.0%

View retention =



Customer
Purchase

Funnel

Visits

A 4

Step

1. Visits

2. Product Views

3. Add to Cart

4, Checkout

5. Purchase

Bl 534K 78.2°

100% Product.. 21.8% Addto.. 26.6% Checkout

\ g

\ 4

B 109K 73 4% B 58K 146°
Users (% of Step 1) Completion rate
682,746 (100%) 21.77%
148,647 (21.77%) 26.59%
39,525 (5.79%) 85.43%
33,766 (4.95%) 29.98%

10,123 (1.48%) -

A 4

W 24K 70

Abandonments
534,099

109,122

85.4%

Purchase 30%

Abandonment rate

78.23%

73.41%

14.57%



Qualitative Web/Mobile Analytics

Session replay

@ 29:20 Bt =l Microsoft Windows 10
May 18 2021, 5:31:23 PM oldh® ch 30212 @ (D © @D
@<l o I page_pathy o--c

UK Self Catering Holiday Cottag...
v

#date_select_overlay_quick-sear...
v

https://www.originalcottages.co....

Last Minute Holiday Discounts |...
v

[Tife\

- .
#date_select_overlay webform-s... 0:3 Llfe
~ . Happens Here
ess'on replay https://www.originalcottages.... o —
) /life-happens-here 1:32
Many Clicks On Event
/life-happens-here

/life-happens-here

Pebbles (WY364) | Original Cott...
v

* Replay sessions in real-time

» Visualize user actions and struggles
» Score customer experiences

* Free text search

© Glassbox Digital 2021. All rights reserved. G l As s B(Jx



11bSe2 == Microsoft Windows 7
1=

SESSION REPLAY «® CLICKMAP [ EXPERT VIEW FUNNEL STUDIO  ¥® MANAGEMENT :
Chrome 73.0.3683.86 £ 198.16.76.29 % (D © = X

CONTACT US

Get in touch and let us know
how we can help

Customer
Support

x0.5 x1 x4 x10 Skip Inactivity 43




Interaction Maps

www.originalcottages.co.uk/

+ Get areal time view of page engagement
* Monitor trends in errors, user struggles and conversion
* Dirill into interaction maps, journey maps and error analysis

© Glassbox Digital 2021. All rights reserved. G lAs s B(Jx



@ Measuring CTA impact

1 5% (49 clicks)

UPTO

X3 7> OFF

lied at checkout.
Struggle score elected styles.
ery on Orders of $50+

CLICK TO SHOP @-- - . _

@ 1.2

Struggle score

N 4
Sova
@

CLICK TO SHOP .
\ A
N 4

.

O

Struggle score

UPTO

50% OFF

Applied at checkout.

Measuring CTA impact

60% (196 clicks)

CLICK TO SHOP



The Evolution of Marketing Technology

1980s 1990s 2000s 2010s 2020+
Database Marketing Multi-Channel Future
Marketing Automation Campaign Mgt.
On-premise Database included B2C scale Often overlaps: Automation
SQL Some analytics Sequencing + Master data Intuitive Ul
Structured Used by marketing A/B testing management Personalization
Owned by IT Better Ul ) Marketmg Across channels
automation
. Across time
« Campaign
management

Figure: Evolution of Marketing Technologies - Source: Salesforce
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Data

Personal
& Demographic

¢

Onsite Behavioural
Data

v

Engagement
Data

Transactional
Data

i

Mobile & Device
Data
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Customer Data
Platform

Predictive

Segmentation

Multi-channe! &
Data °

g Clever D & Cross”
device Trackind e

O

Orchestration
via Contour

O

Channels

SMS

Customer

Direct Mail

=

Web

Source: https://www.element61.be/en/competence/customer-data-platform-cdp



Awareness to Advocacy

0"® @

Awareness Connection Engagement Advocacy
WIKIPEDIA
The Free Encyclopedia
Understanding Belief Loyalty

Image credit: savagebrands
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Search Engine Result

strawberrynet hk X

https://www.strawberrynet.com > zh-hant-hk v

K B - biamifIER- B ESMEStrawberryNET ...
MEFNEK - BR - HEK L% - ERS  BEES  RRIGERE  SEHEEEH

EE - TR EK @R HKESHE
IAREBAITIEM M, (52, B2 RE00BEARZMDAE ...

BK -~ EE @  EAgmITNER
WEITIEK - B8 Tk LR - MEE  MEES > RESE .

)saly)
BHEARATDRIE—ANNE » B—RUEEREN  AZHEER ..

ZEFHIK
REARLTEK  BEEXZEBENNER - S1FFRK, KEK& HEEK ...

B Z R Estrawberrynet.comfJIEZ4ER »

https://www.strawberrynet.com ... v ElREEEAE
Discount Perfume, Skincare & Makeup - Strawberrynet

Shop online with free worldwide shipping for discount perfume, fragrances, cologne, cosmetics,

skincare and hair care.

https://www.strawberrynet.com > zh-hans... v EBAEEEE

BABEEWNStrawberryNET.com - 31 &K » PR AFALMmECN
FRLTENEK - B8 > &K bES > PRERERPRS  SSEREBDERS -

https://www.strawberrynet.com » hongkong20percentoff v

BHK -~ Elm -~ bigmITNES- FEEEEStrawberryNET.com

Free shipping to Hong Kong and Macau for orders HK$300 and above. Orders below HK$300
will incur a shipping charge of HK$30 for standard shipping and HK$25 ...

Strawberrynet
- . I
35 32 I8 Google i

BB REEZTARE

it : Exit B2, 4 A Kung Ngam Village Rd, Shau Kei Wan
EEERSRY ¢ BDASFTIE © 13:00 - PRIEEEEEASRY : 14:30 ~
ZERE ¢ 2591 0300

BEEN - HELERG?

RBEMUSIF ? DERIEN

g 7 it
PRRERIARE -
EEMBRERE (3 8)
HPIRSER ©
Ba— ﬁ_: A= A Bh FEvay pEl=]
2 12685 - BEEEAEIC
955 12|ﬂ% 15‘B% 18|H§ 21IH§

Q) FARENFH iz



Using PR Vision to look at Google search results

B3 L AMEERERMSEF strawberrynet hk" ?

LE1ERBE12EAFHEEZOAES  BETSHERR

‘ 2 \BEILIRT ; AE BRSO 1BIES RERR TP
strawberrynet hk BEE

Result FH8AREAR

&K~ EE R ERRITNER- FBES{EStrawberryNET ... Q 1 ,900

FEEITINEK « R » TH0K - tilth - R ERER > REER

¥ REBHESHE!
Discount Perfume, Skincare & Makeup - StrawberryNET.com ...
Payment Options. over 33,000 products From 800 brands. Free Shipping

Anywhere in the world! SHKD | Hong Kong English ...

HKEESHE- &8 - Ak E KRR - Strawberrynet BE 12 EBE8E

M ERAIT SRR, F8, BEER0ZBARENRE » WZZ
EE -~ B KNSR ERERE HKESH.

EE & b SITINER- FBESEStrawberryNET.com HK RS A4 B 4a 8y
WEINEK « BH - SA0K - LS - BES  BRES > REHER n

% BESEEEE 1 2
EE & bR ITINER- FBESEStrawberryNET.com HK

BBIFINEK &R oK bl EBR - EBRER > REER e NEE1- F40 §%
B s Google =45 RAIZE1-100 B4 &%

AR ¢ 55 1 3 100 1@ Google B4R ZZER 20214088178 H theAnswr E4E A

fhe Answr

theAnswr Limited © All Rights Reserved



Using PR Vision to look at Google search results

AE EERILNEEARMME "strawberrynet hk" ?

LUF4E Google R S#ER BRI ZRAEMFEREEIBHEDN » HEFERNFRANVBRIRZEBFEENEELRNARTE
AHIRRE - MEREBELLS L > BERMESERASEAEHBEFRNAUE -

BEIBEELEA
FUEAGR ¢ 55 1 2 100 1@ Google ES4ER ZZER 20214088 17H H theAnswr B4 4 \
fhe Answr
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Use the search engine to do
market Research

I
o™ B e
m.ml\ LTE @
= MARKET mb““s

RESEARCH
A/

- / \

COMPETITORS  \ oqeTiNG




TEE.L >
beauty.pclady.com.cn¥lan
4 “iRiR” mAREN -

AuhE MR E JEURN BN RERE LRVEF

PABET R o RS METHNRHEEL » BKE
HRZEES R > A —(EARENEIRIEERA o

beauty.pclady.com.cn

ZHL 2019-10-10 B theAnswr E4



HomhiR 271895810148
77

iR RS
HE=E5% . gE

HHuh =22 11 EE= (Website Influential Ratio) fZBR T —
(RS FE—EmBESERTEES] - £E#H

= NREXERREZmBIEIRER o IEE DL
EET}%EEE%%%%EWF% MEBTHREGT RS

CEARIELFIRPRIAS  BFHT - BTEE
SRR -

beauty.pclady.com.cn

www.chcedo.com

baike.baidu.com

wenku.baidu.com

www.yoka.com

www.2liang.net

www.eastlady.cn

cosme.pclady.com.cn

www.truebuty.com

www.chachaba.com

2254 2019-10-10 F theAnswr E4



HmEwE2hE1158E
201348 -

iR RS
BE5% . gE

RIS BN LR R T — BRI E K —E AR =4S
RN ET] - FENUE » NREFEARRI mEE]
KR o ILA D LR RIBEIL R RE RV R E
RN REETES TR -

CRIBEGRELLYIRF NI B C  HFHT » EEER
G1ERH o

news.sohu.com

www.pclady.com.cn

Www.mama.cn

www.jd.com

baijiahao.baidu.com

baike.onlylady.com

Www.vogue.Ccom.cn

www.5h.com

WWW.Mmaigoo.com

brand.yoka.com

2254 2019-10-10 F theAnswr E4



4 581131 RY

L= C—
bea Uty. pc I adYo co m o cn ’ Result Position
ot &5 = [(RB) (RIEB 20184 KRB REETIS BB R .. 2
E?(,%Iﬂ HE Eg Eli % m%% cee 2019%9A 288 -ﬂ%tﬁﬁﬂﬁf@glz}%m;;a@ﬁ;mm%ﬁﬁﬂ@%

REFSNBIRESNBITIE, TRIBES SHYRRE RS
[*MKERIE] BFAMKIRE AKRIEATIF BR R, 0K

AAEREER AL THEISZIEER4ER » GFEHuLIE 201998278 - ¥ FEMAKIRE DRARBRE G A ANK AT
e S ERs= /) ] N=R=] \_\% ﬁ/s - /, 3
%\ AR REHESHEEME o KIIRRAT HKRER BRZBIRIKIURER N —% B8N LB S
[REURFIPRASR] KR ERFIIPRASR, ..
PR N B RS A A 4 o 47 A [ ,
TR HBSERRNEEREEELRER 2019%9R278 - RFFET MBNER, BB LEARIBRN RURE

bR T BITRE —RIRBIKSERIFF R RSIRESRTF T A?

Z 25 2019-10-10 B theAnswr B4



B R2{ur9E

ke .
www. c h ced O o co m 4 Ez n t Result Position
Y S RIBAK_T K _AMKIP IR BRZREHKR . 1
HE Eg Eli I% m%% coe @%ﬁﬁiﬂ%wkﬂﬁﬂ%%%*&..@‘éiﬁiw‘l:;%|~7J<%@£§5§$6)‘%%I~7J<1%}E¥L.

SERIMAKBER. AKIPRRG TSR K EIBRIER SR DA KR

EIFE B ERILEE FRRISRESER » SRR
& AR KREESHRAE -

TR LB EERNBEZEEELSER °

Z 25 2019-10-10 B theAnswr B4



HEE R3UE
baike.baidu.com » %48

e = F = HKEFHRZ)-BEEH 3
y A Ei =) AR oo 2010565178 - FRLIE LA FCRIRES FUAB RS OISR K T ELE AL

ARE LA 8RR R BUKEER BN F AW 4R ALk e 2

FREH_BEaR

AR ER AL THRISZIERAE R » BIE4HILIE 2019%6A38 - RENE—XABRENET RBRIREOICURER 08

8E | W%Q*&E}%E?EF%{EE o Eﬂgﬁﬁ%ﬁb?;Emﬂuﬂ&l!ﬁ#f%aa?kﬁ,Ezﬁ}é&ﬂﬁkc{'ﬁﬁﬁﬂ’ﬂﬁwzﬁ}fh
REAR BEBH

RTT |N) BB A A 4 sz oA -

TR U ESEERNBEREEELER ° 2019468150 - (REILIE RIT00TIRLIE AR A5 LIRS i

i - RHIOIRRKBEANR 2 RABSHIT BEFRIRPRE

Z 25 2019-10-10 B theAnswr B4



o o USinkRELES TR
oi=
e
= HKS 8
282 300X 4.5

WA VMEHFEUFE LSRR FERESRENEBRFTENE ? BABRFESOANES ? HFEHLE
BEENRRFEFATIREREFRIESE ?

| Googleserr ||  mFms ||  wEsw || ommEss || o##Es |

| mmsms || mesiz@wseo || xmE |




RARENRRFINES

www.759store.com

Google BRI BHEREIRF O

BSHE 55
MRIryE 4,894
SSHEARE 12,041
BHOME 201981

Answered on 2019-10-10 by DataTelling via theAnswr
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Answered on 2019-10-10 by DataTelling via theAnswr



2 BRRF

L 75905 2

2 759 store

3 FalEE

4 759 E

5 759 kawaiiland
6 75988+F

7 7501 E %

8 R

9 759B{E ENIE

10 759 online

HstmEE’E (ETV)

PR FR{EHHTHE 551-101i

fbEHREE (ETV)
2,462

1,641

1,337

1,094

267

179

145

118

97

95

2ES

8,100

5,400

4,400

3,600

880

590

480

390

320

590

 RERTNES SN RAETRIRE

BERRER BRERAE (CPC) BERRERE
1 US$0.3198 &
1 US$0.5503 &
1 USS$0.6344 @
1 US$0.0000 &
1 US$0.0000 &
1 US$0.7795 &
1 US$0.0000 @
1 USS$0.2268 &
1 USS$0.1709 &
2 US$0.0000 &

Answered on 2019-10-10 by DataTelling via theAnswr



7 2
11
12
13
14
15
16
17
18
19

20

HstmEE’E (ETV)

RRF

7590nline

BEI

Bk

7591888
759FIEEER
759P{E EEHRIESE
759F{E E 7 [E ek
BEA759

megabox

7591858

PREEFEEHFTE $11-201i1

fbEHREE (ETV)
95
69
69
63
63
63
63
63
56

51

2ES

590

33,100

33,100

210

210

210

210

210

27,100

170

 RERTNES SN RAETRIRE

BERRER BRERAE (CPC) BERRERE
2 US$0.0000 &
54 US$1.5057 &
25 US$0.9196 @
1 US$0.3502 &
1 US$0.7740 &
1 US$0.0000 &
1 US$0.0000 @
1 US$0.0000 &
39 USS$0.14071 &
1 US$0.0000 &

Answered on 2019-10-10 by DataTelling via theAnswr



Social Media Related Data



Where are the KOL?

keung_show ¢ [EE3 -

1 523 posts 537k followers 418 following
—
=| KEUNG TO &%
e B EHH Public Figure
| ‘;:::" 1 You got a dream, you gotta protect it.
E': "‘;" 28 ’.4 7
) ‘;" =" ) b \ @keungshowhkfanclub MIRROR
o \ WP L
- i T = youtu.be/S3cHTNEsCcY
~ > X WISy 226K subscribers
Followed by sundaymore_, pearichan2u, joshua1013 +5 more
= VIDEOS PLAYLISTS
BB POSTS ® 16TV 3) TAGGED
o 0 Q
bo Po A E
A
o /I \
9. F}
/ |
MEEE
2 s A0 BS ‘
L.
o = Bt
P o B
oo MIRRORMV ) PLAY ALL
- s 00
o rar

[

el
=

COMMUNITY CHANNELS

MIRROR (BOSS) Official Music Video
s ago

TREMERA - RBEKIBY - RERACHTFERAME
MAMEEL—IRRES - BEMEDCSHIBOSS

BEEEH12(8/)\BOSS - BEMEAM  BRERABINER
B BBGENE > STHRIFERER - RBEIIEERAN ?
MIRROR#S% IR ARAIBOSS » #EIRIREREAE
fi » REBEBHFH - BFAERNE(LH]!

READ MORE

KENe 1o

theAnswr Limited © All Rights Reserved



What are the criteria to choose the best
KOL for my brand?

1. Is the KOL popular now?
2. What is the public impression of the KOL?
3. How many brands cooperated with the KOL?

4. What is the advertising cost of the KOL?
are the KOLs matched with my Brand? A

fhe Answr

theAnswr Limited © All Rights Reserved



How to measure popularity of KOL?

@keung_show

El Hong Kong

QB PEE MER 21HAL

= qazi @gmail.com

& El Hong Kong
i 18-24

View contact info

BUSINESS CATEGORY

Creators & Celebrities

STARNGAGE PROFILE

Followers € Engagement Rate

87,865 8.80 %

Avg Likes Avg Comments Posts
7,404 404 310

Global Rank Country Rank Category Rank
141,271 236 101

GENDER OF ENGAGERS FOR KEUNG_SHOW

Female

67.4 %

=306
e
=

e
=306
e
=3e

AUDIENCE INTERESTS OF KEUNG_SHOW

Restaurants, Food & Grocery

Male

32.6 %

data source: https://starngage.com/

A

fhe Answr

theAnswr Limited © All Rights Reserved



How t0o measure

@keung_show

Hong Kong

RIEH PEE WEE 21HEHNAL «

¥ qaz R @gmail.com

S Bl Hong Kong
i 18-24

View contact info

BUSINESS CATEGORY

Creators & Celebrities

STARNGAGE PROFILE

popularity of KOL?

g € 0

X

Beauty & Fashion

Art & Design

Photography

Restaurants, Food & Grocery
Travel & Tourism
Entertainment

Music

Movies and TV

Luxury Goods

data source: https://starngage.com/

72.58 %

49.48 %

40.66 %

40.50 %

36.74 %

36.43 %

36.37 %

34.47 %

34.07 %

fheAnswr

theAnswr Limited © All Rights Reserved



Review the behavior of KOL

Top @Mentions

Top mentions used in last 20 posts

Top #Hashtags

Top hashtags used in last 20 posts Similar Accounts

Instagram accounts with similar

903ahjeng (2] #REA0 (5] influencer
cheongfat (2] #HSBCOne (5] @ Allegra Shaw
hillarylau (2] HRBEISEZOneBItA (5 @ Benyamin Jahromi
EauThermaleAveneHK (2] #EZOne (5] @ Bri Martinez
SHISEIDO (1) HEL (5 ) @ Bomba Estéreo
edanlui (1] #EBIREAO (4] @ Seda Oficial
pinkxnik (1] #ZEditorial (3] @ BTS FASHION & RELATED++
rockinair (1) #2tylezhk © @ Roberto Garcia Moritan
HSBC_HK o HELZONeIZEALPOOL AR e @ YAIR RODRIGUEZ PORTILLO
riccardotisci17 (1) #HSBC (2] @ Yoshimura R&D
oliviatsanghk (1) #Avenesuncare (2] @ Good Eood
pipa.creative (1) #Avenehk (2]
Recent Blog Posts A
gentlemonster (1] #AveneHKI BIB5IE (2]
burberry (1] #EB57KBE T RE BB, I (2] All About Product Life Cycle - Stages and fheAnswr

theAnswr Limited © All Rights Reserved



How to measure popularity of KOL?

Keung_show Followers Statistics

&8 Select Dates Select Dates

Followers evolution report & following evolution report monitors the increase or decrease of
growth parameters such as followers.

Followers evolution graph (wwww.speakrj.com)
350,000

300,000
250,000
200,000
150,000
100,000

Following evolution graph (wwww.speakrj.com)

data source: https://speakrj.com/
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Wikipedia Page is top 10 websites in HK

) Rank

Website

Category

& google.com

& youtube.com

) facebook.com

yahoo.com

& google.com.hk

Computers Electronics and
Technology > Search Engines

Arts and Entertainment > TV
Movies and Streaming

Computers Electronics and

Technology > Social Networks
and Online Communities

News and Media

Computers Electronics and
Technology > Search Engines

W wikipedia.org

Reference Materials >
Dictionaries and
Encyclopedias

10

hk01.com
() baidu.com

[®] on.cc

[@) instagram.com

News and Media

Computers Electronics and
Technology > Search Engines

News and Media

Computers Electronics and
Technology > Social Networks
and Online Communities

A
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The power of Google + Wikipedia

e ——

£ X & Q

Q2 LWEF OFE DEs OQHtE :E3 IR

#9 4,800,000 IEFE=45R (0.50 )

https://zh.wikipedia.org > zh-hk » ZiE ~

=-#EEH
Z£)5 (%55 : Keung To» 1999%F4H30H ) » BEBRFRESR - RARESE FHSMIRROR
LB ~ 20185 (ZREE) BE - 2019F MYIELIBEHERE, & (F42E+TK ...

IBRAE) : KBEX{E B : B
2L0E - BEERRR ZEHE : Keung To

BFXEHERRHE]  BERESHDEUHB[RE] - REERERIRE]

E EERhENE

[ ToPick vi BAROLAE Vi BAROLA® >
[MIRRORH.E] & BIEFRViewB IE56 B Z= BIMIRRORIEREES %

+AK+ERH4EE A2 = THe) BRARERE BCAIStariFIBEAREZE

Burberry TBENTERIE4R - 20210829 - I35 BR- 20210829 -

ELogo/\EERFH ... SHOWBIZ SHOWBIZ

2 /\BFHI 1 XAl 2 KAl

HBIRARFS (RS

2 YouTube

& Spotify

© YouTube Music

5 BRBRFNES > BATEBTFES

MIRRORML & ~ 20185 (ZRIEE) TE - 20195 ,
MyEREE HERE) Kk (F42E+KPXEH)

REMBMAZRIESE - #EAH
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The power of Google + Wikipedia

&8 (335 1 Keung To » 199948300 —) » BEBRFRES » AT EEFHAMIRRORMEE - 2018F (ZREE) BE - 20194

TEIE4ABAE HERIE) Rk (BI2BTATXEH) REFRAAEZESIEESE - 2020FEAETETBYBER L - KEES (ItLiE
TUTIEENEIEEE) THIRAERREENERF) kK WRLBESESENRMAE, » ARBEAEZRFESE ; UREEES (543
E+APx&) BRFEER (Chill ClubENBEEEHEN) BRFRERFETARMEKE -

B [
1 '
11 B#EE
12 EEEHE
1.3 HIERILLE RS
1.3.1 (2017{R4BEETR)
132 (ZREERRE)
2 ERER
21 BAIBR
2.2 RltEfER
2.3 EIEE/B%E
231 BA/EE
232 BLE%E
2.3.3 [EE& MIRROR
234 EEEREEL
P=EN: %
4 SEHER
4.1 BEB
4.2 RE/BIRIREE
4.3 S5
4.4 HER
4.5 ARES / BIHEL
5 B/ RE
6 BENMAME / TEED
7 HithiERASEM
8
9

w

BIRLC TR
T
10 ERRR
1 SMNERIESRS

| I
T (—REIPRIEE) EL

BEHE

BRF
Keung To
£B- Eman - ££ - £F
Bl PEARANE (F%8)
1999F4H30H (225%)
El &%
B EEERE
EREREEaIBRDER
HEFERILTFNE
MERESFDEUHSR
BESk (BBFX)

BERTER

oy

2018118 3H » 2%FHi

ER% 0 (—RR)

fBA : (—SREERF)
(REERBMRD
{Master Class)
{Dear My Friend,)
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The |G Follower Growth is predictable

350,000 40,000
300,000 311,555 35,000
30,000
250,000
wn
S 25,000 :
S 200,000 S
2 o
20,000 &
- 8
©
£ 150,000 =
% =
= 15,000
c
100,000 A
88,576 \\'\ [J 10,000
50,000 \ NN “\ A 4
' V

o oA AN WA o000

0 0
1/10/2020 1/11/2020 1/12/2020 1/1/2021 1/2/2021 1/3/2021 1/4/2021 1/5/2021 1/6/2021 1/7/2021 1/8/2021
T - IG e 275 - Wiki Page
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Other Free data with actionable value




AN

= GoogleTrends #%

TRE A BER
® BEFH + R
'EE v BEOKXK v FRB4ERI ~ Google {fB1EE v
KSRENEBEE 3oL
_ e

1A8H 2H9H 3813H



Coronavirus (COVID-19)

Q Hong Kong

Hong Kong

Total cases New cases (14 days) Deaths

1,180,591 B 8,460

Mar 24-Apr 6: +92,441

Total doses given New doses given (14 days) People fully vaccinated

15,247,290 G 5,860,397

Mar 21-Apr 3: +716,520 % of population: 78.1%

“Total doses given" shows the number of vaccine doses given to people. Since some vaccines require more than 1 dose, the
number of fully vaccinated people is likely lower. "People fully vaccinated® shows how many people have received the full
amount of doses for the COVID-19 vaccine.

Updated 2 days ago « About cases data + About vaccine data * Sources: Johns Hopkins University, Our World in Data,
Wikipedia

Statistics

Cases Vaccines

New cases New cases Cases per 1M

Location Total cases (1d%) (last 60d) people

Deaths
Worldwide 495,130,920 1,453,274 P— 63,676 6,166,510
@ Hong Kong 1,180,591 2,777 = R 157,397 8,460

*The number of new cases reported for the most recent day of complete data, within the last 3 days

Top news for Hong Kong

.] South China Morning Post

Hong Kong voluntary mass
Covid-19 testing runs into early
hurdles amid scepticism

3 hours ago

.] South China Morning Post

Hong Kong elderly ‘should get
fourth Covid jab’; 2,644 cases
logged

20 hours ago

Bl FRANCE 24 English
Hong Kong leader defends
Covid flight ban policy

21 hours ago

.] South China Morning Post

In-person classes in Hong Kong
to resume in stages, higher
forms first to return

17 hours ago

.] South China Morning Post

Hong Kong to spend extra

LUK A19 hillinn an raveammnad




Web Traffic Check

er

“ Similarweb Rankings Data Solutions

-

hktvmall.com

hktvmall7£ tt 57 it & 1832 2 #83825,0004F R R &
EBBG  ZERERIREEMRS! R RZLRA
THEEABEL HMIEBFEHELH Show more

7
Company HKTVMall
Year Founded --
Employees 501 -1000
HQ China, Hong Kong
Annual Revenue  $15.0M - $25.0M
Industry E commerce and Shopping >
Marketplace
/ x\'-
| . Connect this website )
\_ .
Total Visits Bounce Rate

5.9M 47.99%

Pricing  Resources Q  Explore

March 2022 | 4,

@ This website is safe 42

& Global Rank & Country Rank
+8,073 39
v 491 >3

Hong Kong

Pages per Visit

6.33

& Category Rank

42

E commerce and Shopping >
Marketplace
(In Hong Kong)

Avg Visit Duration

00:04:51



https://app.sensortower.com/ MObiIe App Ranking

Date:

(o)}

(o)}

o

Apr 8,2022 ~

i
&
[z
II

@& Top Charts: iPhone - Hong Kong - All Categories

Country: Category:

& Hong Kong ~ All Categories ~

Free

Tepro Computer Technology Company Limited
BEER  HINEEANFRER
* k- @9)

Octopus Cards
Octopus /\iEi#
Y xd kA (176,055

A.S. Watson Retail (HK) Limited
Fortress &%
* % (304)

Mox Bank Limited
Mox Bank
Kok kkk 1761

Birdland (Hong Kong) Limited

KFC-HK

* kA (69)
WhatsApp Inc.

WhatsApp Messenger

Y xd kA (323500

Alipay Payment Services (HK) Limited
AlipayHK (SZ{IH&F#)
Yk Kk (13490

Office of the Government Chief Information Officer, Ho...

RiMHAT
* i (29,751)
Google LLC

YouTube
Kk KA kA 62770

In App Purchase:

“ IAP No IAP 0 to

Cost Range ($):

Apple Watch:  Device:

arypes - [ e

Paid
Free ' Mojang
+1 Minecraft
2. 6.8 .6 & BCEC)
Free Shadow Launch Technology Limited

= @ Shadowrocket
O kK kA @52

Free Tantsissa
AutoSleep - 7 F ik LB EEIE
. 0.8.0.8 BN

Fanship

iSafe Pro
*kkky G536
Kairosoft Co.,Ltd
fEFIEIER% B

* Ak kA 61

SEEKRTECH CO., LTD.
W Forest Hitf#
|~ 08 878 W

Domus Technica
Q The Wonder Weeks
S edkkok ok @)

Cheol Kim
+1 @ FILCA - SLR Film Camera
1. 0.6.6.6 BN ")
Free ' Giant Network
=1 Pascal's Wager
' *hxkky 13

Search for other apps...

HK$ 53.00 '.
HK$ 23.00 4 -

HKS$ 38. 00 .
HKS$ 8.00 | 4

HKS$ 48.00 4
2|1
~

HKS$ 28.00 Y
HKS$ 38.00 gg
HK$ 28.00 '@

HKS$ 53. 00

f\
&

Top Grossing

Kakao Games Corp.

BT : #IR

*kkk (18
Tencent Mobile International Limited
PUBG MOBILE

Yk kK (45555
Asia Innovations Ltd
UpEf-EfSAANEEY
*okkk @102
Google LLC

YouTube

* ok kkH  (642770)
Moon Active

Coin Master

ok kky (15508

Qookka Entertainment Limited

ZHE - B (B2ER)

dhk Kk ki 657
Mover Games Limited

{PER6 ~ LR TR R~
dkk ok (1919
Iwplay World
BLFKL_ERAR

Kk Kk (0
COGNOSPHERE PTE. LTD.
R

Kk kk (15664

Free

Free

Free

Free

Free
-1

Free
-3

Free

Free
-3

Free
-3



2 YouTube ™ gmEs

<& HHREE Data.. W

ER ® AR

HERE R Data Telling
D@BEQ 3 m=

BiTH N

RITF REFE FMIE

Al BAcopytE
YouTube :EEWA...

W& RS : 926 % - 2 {EB#ET

[BigHT TR
=] mE—WEEE
RBHGE 2 BBA.
RERY : 112K - 5 EAE

BRBHF O
HEEFH
facebook#fd L.

BB 725 RERE : 131 - 6 BBHT

fr 6 o ]

xR R R FTRIIRE BE SR

© | Instagram

A

heAnsw’

https://get.theAnswr.com

get.theanswr Q

WERR~Y  NERPv ASE

® O & A=

A theAnswr

gettheanswr  Following  ~

theAnswr
@get.theAnswr ¥
12 posts 67 followers 151 following | -
BR —
= " 118 URL
£ theAnswr IFER L MSEABIHEENGEAAFNTIHER, HRSIHES . BEURNE SEOME,
HERDERBRRT—H178! g2 . (T - o
get.theanswr.com E= .
Followed by pearlchan2u, mavisw22, 2pearlchan " -l s 3
£hR /
378 __3 i
. 1
EE BLOG.THEANSWR.COM
“ 1 {8 URLIAEHF SEOKH
e B BAUBAS
iE
IfrtgE 367
SEEAZ
gggg QO Eric ChengfaE 2 A 2RHE
)] O zg=s w5 .-
M == o® o
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